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Prototyping and Evaluation of Improved Interactive Advertising System
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Outline "Interactive" signifies "two-way" or "dialogical". The interactive advertisement is the advertisement system which can have dialogues between advertisements and users. The purposes of this project are
to solve problems left by the project "Prototyping and Evaluation of Interactive Advertisement" of last year and to realize the new interactive advertising system which improved the meaning, the
advantageous effect and the relationship between users and advertisement.
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Classify the contents of activity for one year to four categorise and intoduce those.
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We examined how many times the advertiserent on the street watched by people.
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The World is filled with advertisments.
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We discussed an idea about the advertisement system based on the result of that survey.
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First Semester BiE . SRR DRE we began to develop the idea of "book"
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Bounce ideas off each other.
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We develop the advertisement system and divide these works to three team:s.
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the system and interface. Production of operation part Production of the advertisements
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We evaluate the advertisement system at the first floor atrium in goryoukaku tower.
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We analyzed conduct and the reaction of the sightseers finely by using the videos and the
questionnaires.We reflected what found from those, and aimed at the better advertising system.
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The interactive advertising system which used a action of flip TMEKURU J
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We realize intuitive operation by connect two system that a action of "flip" and a operation part of book front of display.
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ration In the activity of the project, it is a big reflection point that we could not make advertising system in time by the evaluation day. In the evaluation, there were many opinions that the operation of the
product was interesting. We found two reflection points roughly separately. First, with ratios of the person who noticed the existence of the display in the public space few. Second, associating the

display and the operation part did not go well, so the ratios of the person who had operated it was few. We have to demanded improvement that creating smooth operation, actuality of the display
and the operating portion and the approach method to notice the advertisement still the defense of outside the university executed in Februaly..




