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Part1 Reading Comprehension

70

Do you remember how the introduction of the smartphone revolutionized the way people used
their mobile phones? Some people believe something similar is happening with television.
According to Netflix CEO Reed Hastings, “the simplest explanation is if you take your iPad and
you stretch it out to be two meters and hang it on a wall that’s what it will look like. It will be
beautiful, it will have all kinds of applications and it’s constantly getting better” (Mudhar, 2013).
And that will only be one way to get the television content you want to see. This revolution in
television viewing is a threat to the primary way Americans have gotten content for the past few
decades: cable and satellite television.t

With higher Internet speeds, streaming content is commonplace. Via your desktop browser, your
two-meter wide iPad on your wall, or your maobile device, Internet-based media services such as
Netflix and Hulu allow American customers to watch a myriad of television shows and movies on
demand and in multiple locations. While the program selection may not currently be as great
as on cable television, the number of choices is growing. And although you may not be able to
watch a show live when it originally broadcasts, you can watch the available shows when you
want without commercials. This is similar to having all the content of a DVD rental shop
available to you all the time. With monthly subscriptions at less than $10 each, Netflix and Hulu
are ten times cheaper than cable television.

To illustrate the popularity of these services, Netflix customers set a new record by watching over
1 billion hours of television and movie content in June of 2012, a feat which has been repeated
numerous times since then (Nee, 2012). In fact, Netflix is currently America’s 15th most-watched
“television network” and just needs 4 million more viewers to become America’s leading
television content provider (Nee, 2012). If those numbers don’t worry cable companies, this next
one should. According to the Convergence Consulting Group, from 2009 to 2011 around 2.7
million people in America canceled their cable television subscriptions and switched to Internet-
based media services such as Netflix, Hulu, Amazon, and iTunes (Hibberd, 2012).

Television content providers need to adapt to their customers. For example, many people are no
longer satisfied with just being able to view television at home. They expect their technology
devices and content to be mobile. As a result, more and more networks and cable companies are
offering mobile applications for their content. People also want their content to synchronize
between their devices. If they watch the first 10 minutes of a program on their home televisions,
they want their mobile devices to begin playing the program from where they left off when they




start watching again on the bus. The Netflix application, for example, lets them do this.

All the changes and new trends in television are simply too vast to be described here. However, it
does seem to be good news if you like to watch television but not so good if you work for a cable or
satellite television company. It is doubtful that cable television will disappear anytime soon and
maybe it never will, but the environment for television has dramatically changed and cable
television can no longer expect to be the  top dog in America. Since cable television is a billion
dollar industry, it is certain that its providers will compete aggressively.
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@) 10

) Cable television has adapted to people’s mobile viewing habits
) Netflix is the future of television

) Mobile television is disappearing

) Internet services are competing with cable television

N N N N

@) 10

) More than 2 million people canceled their cable subscriptions from 2009 to 2011.

) Netflix has 4 million more viewers than America’s leading television content provider.
) Cable television is often more expensive than Netflix.

) Hulu and Netflix offer less content than cable television in America.

N N N N

3) 10

) For now, cable television has more varied content than Netflix and Hulu.
) Compared to Netflix and Hulu, cable television is growing exponentially.
) Netflix and Hulu offer a greater choice of channels than cable television.
) Programs on Netflix and Hulu are more current than those on cable television.

N N N N

(4) 10

) to illustrate changing consumer demands

) to point out that people want to watch television while commuting

) to state that cable television companies won't offer content synchronization
) to discuss how most people watch television away from home

N N N N
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top dog
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) power

) dominant
) leader

) stronger
) loner

cable television companies
10
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) They need to offer higher quality content.

) They need to provide applications for all channels.
) They should reduce the number of commercials.

) none of the above

10

) Netflix will be the dominant force in television in the future.

) Itis clear that cable television will continue to be the most popular.

) Television is changing and cable television will react accordingly.

) As long as cable television goes mobile, they will not lose more subscribers.
) The content of cable television is to blame for its failure.




Part2 Personal response to the writing

30

Do you think the way people watch television in Japan will change in the next five or more
years? In a paragraph, explain with at least two reasons (about 70 words).
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