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Part 1 Reading Comprehension

RDX %G, ARORIWWIZE Z . (Bl 60 £1)

When iTunes*! was released by Apple Inc.*? in 2001, not many people were able to
foresee the future chain of events that would lead to ‘iTunes U’, an online place for
educators to distribute educational content such as lectures and documentary clips to
their students and people around the world. This content is available for free and can
be viewed on your personal computer, iPad or iPhone.

Before iTunes U was established, some educational institutions (mostly universities)
were using the iTunes Store to distribute lectures. However, there was no consistency
in the way files were created and uploaded. Some institutions uploaded their content to
the music section and some to the podcast™® section. Some institutions created playlists
while others created multiple podcasts for their content. This inconsistency created a
lot of problems.

To solve these problems, a new section called iTunes U was created in the iTunes
Store in 2007. When it began, 16 institutions immediately offered content. @1t quickly
became popular, and in its first half-year there were more than 4 million downloads|1].
Within its first two years, around 200 universities were offering content on iTunes U. In
addition, over 50 other institutions such as museums, public radio stations, and libraries
catering to general education, and over 15 educational institutions catering to K-12*
education offered content on iTunes U. Although initial contributors were mostly U.S.
universities, iTunes U has grown internationally with content from institutions around
the world.

Content themes available on iTunes U include engineering, history, literature, math-
ematics, science, and society. Much of the content consists of recordings of lectures.
Available downloading options include compact video for your iPad or iPhone, larger
video formats for optimal viewing on your computer, audio files, and transcripts. Doc-
umentary film clips with complementary lesson plans are also available on iTunes U.
Users can also subscribe to have new content automatically downloaded when it be-
comes available.

Considering the massive growth since its creation in 2007, it appears that iTunes U
will continue to be popular for a while. Obviously students of all ages and backgrounds

around the world are grateful, but one has to wonder what incentive universities and

1



other institutions have for contributing to iTunes U. There certainly isn’t any direct

monetary reward. @Whatever the reasons may be, we hope their generosity continues

for years to come.

*1 Apple Inc.’s music player application for Macintosh and Windows computers
*2 the American corporation that designs things like the iPhone
*3 a series of digital media that are released periodically and downloaded through web syndication

*4 from kindergarten to high school

Reference:

[1] Selingo, J. “Is iTunes U For You?” The Washington Post, November 4, 2007. [Online].
Available: http://www.washingtonpost.com/wp-dyn/content/article/2007/10/31/AR200710
3102521.html. [Accessed Oct. 26, 2012].
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iTunes U is a place where educators can distribute hardcopy text books.

The iTunes Store is a part of ‘iTunes U’ offering educational content.

T
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)
) By 2009 less than 200 institutions were offering content on iTunes U.
) Institutions contribute to iTunes U for direct monetary rewards.

)

7

‘i'Tunes U’ subscribers can have content automatically downloaded.

(
(1
(7
(
(

%

AXDEBEE UL THo L BHYREDEI IS —DE,
10 &

VAN /n\)

IETER L. (K

il

iTunes U helps people foresee the future

)

) iTunes became a prisoner in iTunes U

) iTunes U distributes educational materials online
)

Free personal computers, iPads and iPhones at iTunes U
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(7) Apple Inc.

(1) iTunes U

(™) iTunes Store

() Washington Post Office
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(7)) iTunes U had over 4,000,000 downloads in its first 6 months.

(1) 200 universities downloaded 4,000,000 items in the first 6 months of 2007.
(™) 4,000,000 people listened to iTunes in the first 6 months of its 2007 release.
(T) 40,000,000 downloads were recorded in the first 6 months of 2007.
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People at universities, educational institutions and museums only

) People at universities, catering companies, and museums
) People at universities, museums, and K-12 students

People at universities, museums, schools and libraries




Part 2 Personal Response to the Writing
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“All high school students should have free and unlimited access to the Internet.”
(1) | Do you agree or disagree with this statement? Giving two reasons, write a

paragraph (at least 100 words) to support your answer. (Fst 20 5X)

Think about your life and write a paragraph (at least 100 words) that describes
how technology has affected your education. (Bt 20 i)
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