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Part 1: Reading Comprehension (B AL 30 42)

ROXExgid, M1BIOM2I1cEZ L.
Consumers 5 times more likely to use printed coupons than digital ones: Japan study

OSAKA -- Consumers are over five times more likely to use traditional printed coupons than online
ones, a research team led by a Sophia University professor has found.

Coupons are increasingly being distributed online through apps, social media and email in Japan due to
the spread of digital devices like smartphones. Psychological studies, however, have shown that printed
materials tend to be more memorable and easier to understand than text on screens, according to
researchers. Previous marketing research also suggests that printed promotions have a more favorable

impact on consumer perception and recognition than online methods. Despite this, there had been little

research on how the difference between print and online formats affected consumer purchasing behavior.

The research team collaborated with Tokyo-based Fujifilm Corp. to examine how much the format of
coupons affected their usage rates during a promotional campaign for the company’s photo album
creation service. They randomly selected 7,500 customers registered on Fujifilm’s website and divided
them into three groups. Each group received coupons twice, either by postcard or email, offering free or

half-price services depending on the album type chosen.

The results showed the two groups that received a postcard first and an email second and vice versa, had
usage rates of 20.7% and 17.8%, respectively. In contrast, the one group that only received emails had a
usage rate of just 3.5%, indicating that receiving a postcard even once led to a usage rate more than five
times higher.

Follow-up surveys revealed that those who received postcards had a better understanding of the coupon
content compared to those who received emails. Previous studies have shown that the more attention is
paid to understanding the content of a text, the more consumer behavior is stimulated, and printed
materials, which do not require screen operation, lead to better comprehension. These findings align with
the latest study’s results.

Furthermore, when estimating the cost of producing printed materials against expected profits, it was
found that profits could exceed costs. It was also found that printed materials were particularly effective
for customers with low brand attachment.



Research team member Taku Togawa, an associate professor at Sophia University, stated, “The finding
that printed approaches are effective for customers with low brand attachment is a significant result for
considering sales strategies.”

The research was published online in the “Journal of Advertising Research,” an international academic
journal.

(Japanese original by Yosuke Tsuyuki, Osaka Lifestyle, Science & Environment News Department)
Source:

Mainichi Japan (2025, February 11). Consumers 5 times more likely to use printed coupons than
digital ones: Japan study. The Mainichi. Retrieved from

https://mainichi.jp/english/articles/20250210/p2a/00m/0bu/023000c

* The text has been modified for clarity.



Ml 1 ROXETTHEOHAGERTHS. | 7 & 4 KHTEFEI2RIEL LD D%,
ZNEWERE &Y, L5 TEHER L.

TR D HAGE

~—7 7 4 v 7T BETIE S [FRRIC, HIRIWIC X 2 RFEIREDIZ S 23, A v T4 v XD
DIHEZICL S| 7 ICEIELWEEEZEZ 222 REL TS, 2RI 22bbT, H
e v 74 v ERDOEHEEDEEITENCED X S B A2 52 2 1D 0nT
I, A

7 (A) HEE L fHbr
(B) &% & 52
(C) PRf & FFAf
(D) ftfE L B&

4 (A) HHAR O L »pFEEE LT T o7
(B) /MBI e HFE L EE S T 2 o 72
(O IR LA ETHEREREI N T b otz
(D) Filt TIHFED ENid D78 7o T iz

Ml 2 ROXFERFAXDEKITHS. | 7 bl T [KHTEEIRHBEURDDOE, Zh
BRI HEY, L5 TEZ L.

AL DER

K (Sophia University) & &E+7 4 24 (Fujifilm Corp.) OWFETF —2L4il, 77—+
V®%ﬁﬂié@%$@EWKowfﬁﬁ%%fbt BL7ALDY 2 74 b oBERE
2 B HEAESIC 7,500 A%RFEAT 3 2D —7ICnd, FRFNIC 2 [\, 28 H» A —LT
=Ry EEA L. ZOR, | 7 | RN N—T D7 =K UFREIR, A—1D
BDITN—TDERELA LTS Z &AL IR o7z,

ZOROBHFAEICL L, BBEEZTMo72ADIZID, A—ADAEDANLY b7 —F
Yo 4 Do T. AT TIR, XEE X GA THET 513 EIEEITEIC O A2 )
TR, | v HREPOIES BEELPT VW EIRENTEY, ZoFEOHKEL L —
BLTWw3

T HIC, HIRPNC 0 5882 ERL Cd, FlEE»H2 BiABn3H 5 L bHALE. 77
YR T [HEFEICE, HRYISRHICIRNTH 5 C LRI N T — 20
AN —i3, SHOWGEHIEEH 2 5 9 2 CEELARBSG Lz b7z,




(A) B3 &% —JETH

(B) IZARZDRICRA— L%
(C) A —NDRITIZH X %
(D) 13A3% % 2 [A]

(A) Hes B i JE L
(B) iR

(C) RLlEfRErR
(D) WABRZRL

(A) TSRO ERED

(B) i BE2 /07 TT
(O) M OfEZLIFEL L
(D) gD IR LA TE S

(A) BEDTI
(B) S AME
(C) KISA3 5T
(D) BELa2ME W



Part 2: Writing (B A= 20 A2)

Which do you prefer to have: printed photographs or digital photographs? Write about 60 words in
English.
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