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Possible of new business by QR code
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.<hako—reco7°l:l vl k> <hako-reco project>

. - Hako—-reco rediscovers the south of Hokkaido, and accumulates
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< AT EAEER EX & > <Experiment at first term>

: N . The start experimentally introduces the restaurant in the Hakodate
IROD 5 LIEEEBEMICHETADERBIEEREREICHENE LTHIEICEEE ity to future univercity students. We think that the student is induced
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LIz R—LAR—UMQRI—FZHEICTESENZTFENGARY . HEENE First of all, the QR code is sold in the shop. The student read it.
ALELDOEEFADFMEEDT—52. 77— bZIREL. FAEDATIE  As a result, the one and each store that the student bought is evaluated
HMEETEI DAEVIRNTT, CORTUT—bZEWVWFEICEISIV—R2%Z  and questionnaires are collected. Afterwards, we record information.
FZAET. NICEYRIETICENETOAREFY EOEEBMZTEBALIZD  The student who wrote the questionnaire at this time can use the

nhY £, discount coupon. As a result, how much person gathers in each store,
and we understand how the student bought the commodity.

<hako-reco coupon race>

The hako-reco coupon race was executed at latter term. The
#HIZ(Xhako-recoy — R L— R &#EME L=, hako-recoy —R> L—X &I, hako-reco coupon race is to recruit the participation shop centering
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T3HoU —4» AT —FRUEFBLEHOZ NVSE(CHREEET EE 005 4 proceed each store to the negotiation, and to present the commodity
DTY, to the student with a lot of numbers using the coupon in one month.
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BIRHIZIZLEHI0N. F—FRUFEHELZS69E &4 Y UMD BEEKIEIZEREY . people and coupons of 340 times in all to one store. Finally, it
REHEMNLBEOHODEEL L L VE L, became 170 people of the number of members and 869 times of the coupon

use frequency. The initial goal was greatly exceeded, and the word of
praise was gotten from each store.
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