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Prototyping and Evaluation of Interactive Advertisement
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Outline

Generally, Interactive means ‘Bidirectional’ or ‘Dialogical’. What we want to realize in this Interactive Advertise-

ment is to set public space that new system which enables actions of Interactive Advertisement promotes user’s
reaction, and use get information.

This project is that we produce an interactive advertisement experimentally, and put an important emphasis that
we set it in the public space and evaluating it.
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The message from an advertisement does not meet with In order to meet demand of users with 2y FINRIVEFIA LT
the demand of the users. i

our advertisement, we used touch panel that

enables dialogic system.
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present advertisement in an instant. In order to make them touch our we used an a

ffordance that
people w to roll a ball
when they see it.

advertisement intuitively,
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Get your information, and deepen your knowledge! @O\BQ >\~"§q,
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Using an idea of affordance, you can get smooth first contact Q

All you need is just touching information you want. L’Z R|A_F;ﬁ;§ I\ ;
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Contact Taking material  Prepare for
evaluation
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Just touch it, then you get everything!
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We are allowed fo sef our interactive advertisement at Goryokaku Tower, and evaluated it by

responses of fourists. By videotaping and conducted questionnaires, we analyzed users' responses in
detail. From the findings of our evaluation, we want find the direction of further development.
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quality of touch panel idea of affordance

(Consideration|

As a result evaluated our interactive advertisement in activity, we realized a user would be interested NS ‘/
than the conventional advertisement. However, that we failed to use an idea of affordance and quality i \j
of touch panel on intuitive operation. Whenever we did not explain our interactive advertisement, user

could not use touch panel.

In further research, we should make some progress on developing smooth interaction.




